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Disruption and New Power
are happening…



P a r t i c i p a t i o n S c a l e

Further information: “New Power” & “New Power and WWF” 
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WWF Mentions Direct Mentions of sign up text
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Conversation map



W i t h a l i t t l e h e l p f r o m
our f r iends…



…and “ they say im i ta t i on
i s t he s i nce res t f o rm o f

f l a t t e r y ”
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*Mentions does not cover local specific social media (like China or Russia)

Brand

Lift

Temporary Long term

Huge campaign and
s i g n i f i c a n t l i f t
afterwards…
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P a r t i c i

p a t i o n
–
 User

Generat
ed

Content



Soc ia l Med ia Foo tp r in t
28M:

p a n d a . o r g / s o c i a l s t a t s



3rd Party Apps l ike Du
Group & Kik



WWF’s  #EndangeredEmoji
Campaign• Leveraged our huge Twitter audience

• …to raise awareness of endangered wildlife…

• Connect with me on Linkedin here:

https://ch.linkedin.com/in/davedrodge or learn more

about how we engage on a recent Social Media Today

Webinar here panda.org/socialmediatoday

https://ch.linkedin.com/in/davedrodge

	Slide 1
	Slide 2
	Participation Scale
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10
	Slide 11
	With a little help from our friends…
	…and “they say imitation is the sincerest form of flattery”
	Slide 14
	Slide 15
	Social Media Footprint 28M: panda.org/socialstats
	3rd Party Apps like Du Group & Kik
	Slide 18

